
When did you first discover SUP? 
About six years ago on a windsurfing holiday. We
got skunked for wind and ended up going for a
cruise. I soon bought eight boards and started the
North East’s first dedicated SUP School in
Tynemouth.

Where’s your favourite SUP spot
and why?
Tricky one. Bamburgh is particularly special on its
day. I also love Fuerteventura, where we refine and
develop boards over the winter.

What made you decide to set up
a stand up paddle board
company?
I used to be a head hunter but this died with the
onset of the credit crunch. I needed something
new and teaching SUP/windsurfing during the
summer and badminton in winter seemed like a
healthy new career.

Where did the name Loco and
the ‘get sectioned’ slogan come
from?
Loco was born in Fuerteventura after a Jaeger
fuelled brainstorming session with the missus. It’s
better than other dross we came up with. (Let’s
not mention Fallen Soul). Get sectioned was a
logical progression.   

Your boards are shaped by
Fuerteventura based Witchcraft.
How did this relationship come
about?
A friend hooked me up with an intro. Initially I was
just looking at one shape but it seemed like a
waste to not design a custom board for me (the
9.5ft) and scale it down for lighter guys (8.11ft).

What’s your personal favourite
Loco stick and why?
They all have their own merits. I still have a soft
spot for the 9.5ft as it’s easy to use and offers great
performance in everything from 2ft dribblers to
head high grinders. 

Which two (personal preferences
aside) SUPs are the magic boards
from Loco’s range and why? 
The 8.11ft is the stand out board as it has great
glide but feels smaller once up and riding. The
thinner tail block on this year’s 8.11ft makes it even
more dynamic and we’re confident the board will
continue to be a hit throughout Europe.

The other has to be our 12.6ft Race Tourer as it
combines 50s Riva looks with ease of use and
practicality. 

There might be a couple of new ‘magic sticks’
making an appearance in 2014 too. Stay tuned to
www.facebook.com/locosup for updates and sneak
previews.  

Loco have a slightly edgier image;
why is this?
Who wants to follow the herd? As an upcoming
brand we don’t have helicopters and huge
marketing budgets so we’re forced to think
creatively to generate interest. Our products are
pitched at people who ‘like different’, embrace
colourful vibrant designs or the ultimate in retro
cool and those who appreciate performance at a
sensible price point. 

Loco recently started selling their
SUPs with K4 fins, how did this
come about? 
My first encounter with Steve Thorpe (K4 owner)
was when I organised the Northumberland Wave
Slam – a competition for keen windsurfers. We got
talking about his new fins and I managed to blag
myself a set.  After using factory fins last year Loco
decided we needed to up our game – K4 was the
logical choice. 

Having Steve riding for us as well is a real win as
we get to test the latest developments and benefit
from his experience.
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Loco are a home grown UK stand up
paddle brand helmed by larger than life
Joe Thwaites. Known for his passion and
strong opinions, freelance journalist Tez
Plavenieks sat down with him for a natter
about the Loco brand, getting sectioned
and the SUP industry.
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Give us your take on the UK SUP
industry as it currently stands?
It’s a difficult market as a new brand. There’s a lot
of politics, but we’re getting there. 

We all need to work together on building the
sport and making it a positive experience.
Ultimately we’re all in this because of our passion.

Any thoughts on the global SUP
scene?
SUP surf competition really flicks my switch but I
can also see the appeal of BOP style events too.
Despite the amazing feats of stamina I don’t really
get endurance, from a spectator’s point of view. I
suppose drawing a comparison to the Olympic
100m versus the steeplechase is the closest
comparison. We all know which is the must see
event.

Which area of the sport do you
think has the most potential for
growth?
In the UK the white water scene has plenty of
scope with more surfers keen to try their luck at
standing waves when the sea is in famine mode. 

Given the right design, price point and accessories
I think anglers will embrace SUP, in time, as well.  

Laird Hamilton was once quoted
as saying SUP could be bigger
than surfing – could it?
It’s certainly not as big as surfing at the moment
and doesn’t have the history and cultural
reference points. For sure, big stable boards offer
everyone the opportunity to enjoy some flat
water time. Whether flat water can ignite the
same flame surfing can is debateable. 

SUP surfing could become extremely popular
simply because it’s easier to access than prone
surfing. However, the jury’s still out… 

Why do you think SUP hasn’t
exploded as quickly as was
previously expected?
When I first started my SUP school everyone
thought I was mad. Boards were huge and
transport, storage and the UK’s iffy weather kept
SUP contained. Now that boards are smaller and
actually go where you point them we’re seeing
accelerated interest. 

The recent spell of great weather in the UK has
helped as well.

Do you think weather plays a big
part in SUP kit sales? 
It certainly helps with demo days and taster
sessions but it’s not a given. People forget we’re in
a recession so everyone’s skint – and even if
they’re not they want a deal. 

Do you think marketing SUP to a
watersports audience is the right
way to go? 
I believe starting with a watersports audience
makes sense as they’re already sold on getting wet.
I think cost of equipment is still prohibitive so it’s
good we’re seeing more clubs popping up. We’ve
recently started our own academy providing
quality coaching for kids and like-minded adults
and are now looking at a more formal structure.

What do you see as the biggest
innovations in SUP over the last
few years?
Inflatables have their place for paddlers with
storage issues, those looking to travel with kit and
white water environments. 

I think the reduction in size of surf SUPS has really
driven the sport forward in terms of its credibility.
Loco’s whole ethos is to make small stable
production boards that rip. 

At the other end of the spectrum I think multi-
purpose crafts are very interesting. Brands that can
think creatively and make our paddling easier,
without compromising on construction, get my
vote. This is something we’re looking into at Loco. 

Do Loco have any big plans in the
pipeline that we should know
about?
We’re looking at iSUPs and have a new line of
blown up 6.4ft surf SUPs available from September.
Due to demand we’ll also be offering windsurfable
SUPs on pre-order in time for Xmas. 

Loco is also looking to increase its range of
merchandise and dipping a tentative toe into other
sports. International distribution interest is steadily
building so we’re hopeful that Loco will be in
various markets for 2014.
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